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Generate  sales

with  social  media

marketing

Start conversations

Promote products

Find out more about your audience

Show your business to your ideal customers

Since 2004, social media has been booming! It’s

growing exponentially. And, there're no signs that it

will slow down anytime soon. Both individuals and

businesses all around the world are using social

media daily. So, those who have not taken full

advantage of online social platforms are missing

out.

 

Social media platforms are a huge source of news

and information. But, more importantly, the

platforms provide an invaluable way for businesses

to interact with their potential and current

customers. Through photos, blogs, videos and

other user-generated content, you can:

 

 

But, to market effectively, you need to understand

how social media marketing works and how to use

it to grow your business online. Before we dig into

the juicy bits of social media, we’ll take you through

all the basics.
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Email: info@iedm.co.za
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WHAT IS SOCIAL MEDIA MARKETING?

Creating and publishing relevant content on your social platforms

Listening to and engaging with your audience

Running social media advertisements

Analysing campaigns to improve your results

 

Social media marketing is the process of using social platforms to

increase sales, gain traffic to your website and build your brand. It

involves:

 

 

At first, social media marketing just involved publishing content. A

business would generate and share content on social media in hopes

to get traffic to their website – and perhaps sales. It has matured over

the last few years. Now businesses can use social media in multiple

ways to grow their business. 

 

Example: Nike Support
 

Are you worried about your online reputation? Well, you can monitor

social media conversations and respond to your audience

appropriately. A great example of this is Nike’s separate Twitter

account known as @NikeSupport. This account is dedicated to

handling customer queries. This has helped them keep customer

comments and queries in place and respond to customers quickly.



If you want to improve sales, you can analyse how your business is

performing on social media by using an analytics tool. Set and scale

goals according to your data and change your campaigns to improve

reach, engagement and sales on social media. 

 

If you want to market more aggressively, you can run targeted social

media ads to reach your relevant audience.
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WHICH SOCIAL MEDIA PLATFORMS ARE
AVAILABLE TO USE?

Facebook
Instagram
Twitter
LinkedIn
Pinterest
YouTube

 

There are so many social media platforms available nowadays. Here

are a few major ones that are great for marketing campaigns:

 



Should you spend resources creating and maintaining a business page (fan page)

on Facebook? This depends on your specific business. However, most businesses

have the potential to grow their brand awareness exponentially on Facebook. 

FACEBOOK

 

 

Facebook dominates other social platforms. It has 2.4 billion users. It has been

shaping the social media landscape since it started and has changed over the years

to meet its users’ needs.

Share basic information, such as name, location, contact details, products and

services and description, about your business

Share content, such as pictures and videos, to communicate with your audience

Build an online community and speak with your potential and current customers

Create brand awareness and encourage positive feedback.

Steer traffic to your website

Create ads that target prospective customers

Improve your Search Engine Optimisation (SEO). Not sure what SEO is? Click

here to find out more

Here’s how Facebook can help your business

https://iedm.co.za/service/search-engine-optimisation/


 

Instagram introduced the option to

create a business page in 2016. Now,

more than 25 million companies

worldwide are using Instagram for

business. These businesses know that

you need to market where it matters. 

INSTAGRAM

Unlock a world of features to promote your business by switching to a business

account

Sell products – over ⅓ of Instagram users have used Instagram to purchase

something online

Reach your ideal audience – Instagram has advanced Social Media advertising

targeting available

Reach a wide audience – 50% of Instagrammers actively visit a business profile

every day

Engage with your audience continually – you can build organic followers by

providing engaging content and hashtags and by responding to your audience

You can gauge the effectiveness of campaigns – Instagram has all the same

tracking capabilities as Facebook

Here’s how Instagram can help your business

With 1 billion active users and more than 500 million daily active users, Instagram is

a fantastic platform for businesses.

 

Instagram is a place where brands can receive lots of engagement, brand-loyal

followers and, ultimately, achieve their business goals.

https://www.instagram.com/iedm_dm/


Instagram stories are
a massive hit
People love stories. Because of the

increased engagement with stories,

advertisers are raising their

Instagram budget. There’re so many

ways to make your Instagram stories

engaging. Add stickers, create polls,

ask questions, add music and so

much more. This way your audience

can engage with your brand easily.



Keep up with the latest trends in your specific industry

Promote content – you can promote blogs, videos, presentations and more on

twitter

Drive traffic to your website

Monitor your brand reputation and increase engagement with Twitter users

Connect directly with potential employees

Gain direct access to high profile individuals

Did you know? 80% of all Twitter users have mentioned a brand in a Tweet. This

undeniably powerful platform allows you to meet potential customers where they are

and engage with them. 

 

To succeed on this platform in the new decade, standing out is crucial. You need a

creative strategy to stand out above the millions of businesses already on Twitter. 

 

Here’s how Twitter can help your business

 

TWITTER



Boost SEO with Twitter
Twitter and Google have a partnership, which gives Google access to your Twitter

stream. This enables Google to index tweets in its search results. To see the benefit

of Twitter for SEO, search for a brand name or hashtag on Google.

 

And, if your Twitter content isn’t indexed by Google, there are other SEO benefits you

can take advantage of, including social shares, which increase website rankings.



LinkedIn is a platform focused on helping people build networks and connections.

With over 500 million users, LinkedIn gives you the ability to grow your brand. It is

rated as the top social network for lead generation.

 

A LinkedIn detailed Company Page along with a professional marketing strategy

can help you grow your online audience and drive real business results.

 

LINKEDIN

Connect with business professionals like yourself to grow your business

Increase brand awareness by having a LinkedIn Company Page. The page has

the potential to show up in LinkedIn searches and even on Google

Generate leads by networking and keeping your company page up to date with

information and resources your connections will find useful

Increase credibility by showcasing your products and services and building trust

with prospective and current consumers

Display your achievements to build trust with your audience

Find employees on LinkedIn. There are various features on LinkedIn to help you

find ideal candidates for your business

Here’s how LinkedIn can help your business

 

"Completed Company Pages generally receive twice as many visitors as those
with incomplete pages." (Hootsuite)



Pinterest is a great place for showing your content to eager viewers and connecting

with people and influencers. This is a platform where people can “plan anything

they can dream of” and search as scroll through visual content.

 

This is your opportunity, as a business, to show useful content to people planning

their wedding or dream vacation, or looking for storage, cooking, and DIY ideas –

anything that will be super helpful for Pinners!

PINTEREST

Present relevant ideas to your audience consistently

Build a big following through amazing visual content

Help your customers get a real feel of your offering online

Inspire your audience with ideas and build a following that loves your brand

Here’s how Pinterest can help your business

 

 

 

 

 

 

 

 

 

 

 

 

 

"High-income households are twice as likely to use Pinterest as law-income
household." (Hootsuite)



Don’t just say it, show it with powerful video advertising on YouTube.
 

Youtube is a video sharing service where users can watch, like, share, comment

and upload their own videos. The videos can be accessed on multiple devices. Use

YouTube to reach potential customers and grow your business through awesome,

educational and interesting videos.

 

It’s hard to deny the effectiveness of video marketing. This is why YouTube should

form part of your marketing strategy.

 

 

 

YOUTUBE

Convert more people – videos have higher conversion rates than text

Complement your SEO efforts – people can find your videos on Google

Get massive brand exposure – YouTube receives more than 30 million visitors a

day

Get quality traffic to your YouTube account and, ultimately, to your website.

People who are watching your videos will likely be interested in your products

and services

Advertise your content on Google Ads to reach a wider, targeted audience

Share YouTube videos across other social platforms

 

Here’s how YouTube can help your business

 



 

 

 

The number of social media users keeps on rising…
About 3.2 billion people are using social media. And, this number is on the rise. The

number of social media users has nearly tripled from 2010 to 2019.

 

42% of the entire world uses social media. The year-on-year growth rate for social

media is estimated at more or less 4.4%, which is a lot less than the growth rate

from 2010 to 2019 – which was 3 times more. Even though the growth is expected

to plateau, there will still be millions – actually billions – of social media users

around the world.

 

People use social media because it is easy to access. Did you know? A whopping

91% of all social media users access channels with their mobile devices.
Social media apps and smartphones are developing side by side. This is one of the

reasons why digital marketing companies urge all businesses to make their

websites mobile-friendly/ responsive. 

 

 

Millennials: 90.4%

Generation X: 77.5%

Baby Boomers: 48.2%

Because of the billions of users, being present and active on social media platforms has

become a necessity. Your competitors and potential customers are there. It is one of the

most effective ways to market to and extend your audience and customer base.
 

Daily usage of social media by generation
Emarketer broke down the results of social media users by generation:

HOW MANY PEOPLE USE SOCIAL MEDIA?

https://www.emarketer.com/


 

How often do you check social media? Do you find yourself scrolling down your

Facebook newsfeed while waiting in a queue at your grocery store or checking

Instagram stories while watching TV in the evening? Perhaps you sneak a quick peek

at what’s trending on Twitter while you’re at work. By the end of the day, you’ve spent

a lot of time on social media. We’re all becoming addicts… GWI report states that

internet users are spending an average of 2 hours and 22 minutes per day on social

networking and messaging platforms.

HOW MUCH TIME DO PEOPLE SPEND ON
SOCIAL MEDIA?



Simple: your customers are using social media!
 

Social media is growing. Its reach and impact are becoming so powerful that it’s

crazy not to be advertising on social platforms. Did you know? 54% of social

browsers use social media platforms to research products. Social media has formed

an integral part of the buyer’s journey. 

WHY IS SOCIAL MEDIA MARKETING SO
IMPORTANT FOR BUSINESSES?

Users use social media to look for reviews, recommendations, images and any other

information they can get to help them make a purchase decision. This is why most

businesses must have a fantastic social media presence on appropriate platforms.



Awareness: learning about your brand.

Consideration: considers purchasing from you or a competitor, but is not ready to

buy.

Purchase!

Loyalty: do they favour your brand? – will they use you again?

Advocacy: when they refer you to others for good services.

Social media’s role across the customer journey
There are 5 stages of a typical customer journey. This involves the different stages a

customer will go through during their journey of purchasing your product or service.

The 5 stages are:

 

1.

2.

3.

4.

5.

 

 

.



Specify your target audience and send them a clear and concise message

Provide visual content, such as images and videos

Only provide relevant, quality content to your audience

Make use of influencers to promote your business/products to their loyal

followers. We’ll discuss this in a bit more detail

Test, analyse and optimise your content and campaigns to increase effectiveness

 
 

 

 

 

Social media is an invaluable tool that can be used to increase brand awareness. It

gives you the power to reach your ideal target audience, whether you use

influencers, unique content or referrals.

 

Each of your social media platforms has the potential to grow your brand awareness.

You just need to have a fantastic social media marketing strategy to increase your

brand’s reach and success. Here are a few tips to help improve your social media

brand awareness campaigns:

 

AWARENESS

CONSIDERATION

Answer questions

Help them understand your product better

Convince them that they need your product

 

During this phase of the buyer’s journey, your potential customers are gathering

information to help them make a purchase decision. You can use social media to

provide them with information to:

 

 

You need to ensure your customers post great feedback on social platforms. 92% of

online customers trust content written by other users above all other forms of

marketing. So, it’s important to include user-generated content into your social

strategy.



 
 

 

Sometimes potential customers are on the fence about whether to buy your product.

Social media can nudge them just enough to make a purchase. How can you do

this? There’re so many ways, such as offer prizes and discounts and announce

promotions. 

 

 

PURCHASE

 
 

 

Make sure you have user-generated content on your website and social media pages.

Social proof can go a long way in building trust and convincing prospects to buy your

product. According to Pixlee, showing user-generated content on your website can

increase your average order value by 6%.

 



 

 

 

The biggest mistake many brands make is not paying enough attention to the last

two stages of the customer journey. These stages bring the highest valued

customers. After service is crucial for brand loyalty! Focusing on keeping customers

engaged with your brand is just as important as the first three phases of the

journey. 

 

71% of customers who have a positive experience with a brand on
social media are likely to refer you to their friends and family. 
 

Social media makes it easier for you to keep in touch with your customers. You can

do this by responding to messages, mentions and comments. According to LYFE

Marketing, 71% of customers who have a positive experience with a brand on social

media are likely to refer you to their friends and family. Interacting with your

customers online shows that you care. You can also reach out to your customers to

ask them if they’re satisfied with your product or service and create value-adding

content or a loyalty programme just for them.

 

 

 
 

Advocacy is also a crucial stage in the funnel. Your fans can help you generate

more business by raving about your brand and growing your online community.

Social media allows you to maintain closeness with your customers. Your

customers can also share your content with their followers and leave online reviews

for others to see.

 

 

LOYALTY

ADVOCACY

https://www.lyfemarketing.com/


 

The most important thing for you to remember is:

 

IT’S NOT ALL ABOUT YOU!
It’s all about your customers and what is important to them. Your goal should be to

provide content that your audience love and can engage with. The best campaigns

are those where the brand involves their audience in their dialogue and asks them for

their opinions.

 

Example: Manchester City FC
It’s all about the fans.
 

A great example of this is Manchester City FC gathering fan feedback to launch new

branding. The loved-by-many football club wanted to make improvements on the look

and feel of their mobile and web experience. Using focus groups, surveys, prototype

designs and tests, they allowed their supporters to co-create their new website.

HOW DO I GET PEOPLE TO LOVE MY BRAND?



Celebrities: these influencers are very popular and have a large following, but that

can be extremely expensive and perhaps have a target audience that is too broad

for your products and services.

Social stars: social stars are a new kind of celebrity. They also have millions of

followers across different social platforms. Like celebrities, they are often

expensive and their audience is very broad.

Macro-Influencers: these influencers have a following of about 500 000 or so

people. They’re usually experts in a specific industry and therefore it’s easier to

reach your target audience with these types of influencers.

Micro-Influencers: We love micro-influencers. These influences have a fan base of

over 20 000 followers. They often cater to specific industries and are highly

engaged with their followers.

Nano-Influencers: nano-influencers are also great to use in your influencer

marketing strategy. While being relatively inexpensive to get on board, they’re very

in touch with and trusted by their audience.

 

Influencer marketing has grown in the last few years. More and more businesses are

collaborating with influential people to promote their products on social platforms.

Influencer marketing can be highly successful for some businesses, especially with

the right strategy. There are 5 types of influencers:

 

1.

2.

3.

4.

5.

 

 

 

 

 

 

 

You may use one type of influencer or multiple types of influencers to help more

people see and love your brand.

DO I NEED TO USE SOCIAL MEDIA
INFLUENCERS?



Your business goals and how social media can help your goals

Which social media platforms will bring you the best results

What type of content will attract your target audience best

What other digital marketing efforts will complement your social media strategy

 

There’s no doubt about it. You need to be active on social media. You cannot just set

up social media accounts and not post or respond to your audience on them. Come

tell us about your business and we’ll help you create a social media strategy that gets

results. 

 

Here’s what we’ll discuss with you:

 

CONCLUSION
 

People spend a lot of money trying to grow their business through social platforms.

However, some campaigns get little return on investment. It can be tough to reach

your goals without experience and a foolproof plan. This is why IEDM offers full

house social media marketing, from content calendars, reputation management and

ad creation to influencer marketing.

 

Do you need help with your social media marketing? Please send an email to

info@iedm.co.za.

From 
The IEDM Digital
Marketing Team.
 

HOW CAN IEDM DIGITAL MARKETING HELP
YOU WITH SOCIAL MEDIA MARKETING?



010 040 7690 info@iedm.co.za www.iedm.co.za


